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THE EFFECT OF STORE ATMOSPHERE, STORE LOCATION,
AND IN-STORE EMOTIONAL EXPERIENCES
ON STORE ATTITUDE AT SPECIALITY STORE “STROBERI”
TUNJUNGAN PLAZA SURABAYA

ABSTRACT

The purpose of this research is knowing the effect of store
atmosphere towards in-store emotional experiences, the effect store location
towards store attitude, the effect in-store emotional experiences towards
store attitude and store atmosphere towards store attitude through in-store
emotional experiences at speciality store “Stroberi” Tunjungan Plaza
Surabaya. Amount samples in this study is 150 samples. Data analysis
technique used is a Structural Equation Model (SEM) with LISREL 8.70
program.

The results of this study indicate that store atmosphere has a
positive effect towards in-store emotional experiences, store location has a
positive effect towards store attitude, in-store emotional experiences has a
positive towards store attitude, and store atmosphere has a positive towards
store attitude through in-store emotional experiences.

Keywords: Store Atmosphere, Store Location, In-Store Emotional

Experience, Store Attitude

Xii



PENGARUH STORE ATMOSPHERE, STORE LOCATION, dan
IN-STORE EMOTIONAL EXPERIENCES TERHADAP
STORE ATTITUDE PADA SPECIALITY STORE “STROBERI”
TUNJUNGAN PLAZA SURABAYA

ABSTRAK

Tujuan penelitian ini adalah mengetahui pengaruh store
atmosphere terhadap in-store emotional experiences, pengaruh store
location terhadap store attitude, pengaruh in-store emotional experiences
terhadap store attitude dan pengaruh store atmosphere pada store attitude
in-store emotional experiences pada speciality store “Stroberi” Tunjungan
Plaza Surabaya. Jumlah sampel dalam penelitian ini adalah 150 sampel.
Teknik analisa data yang digunakan adalah Structural Equation Model
(SEM) dengan program LISREL 8.70.

Hasil penelitian ini menunjukkan bahwa store atmosphere
berpengaruh positif terhadap in-store emotional experiences, store location
berpengaruh positif terhadap store attitude, in-store emotional experiences
berpengaruh positif terhadap store attitude,dan store atmosphere
berpengaruh positif terhadap store attitude melalui in-store emotional
experiences.

Kata kunci: Store Atmosphere, Store Location, In-Store Emotional

Experience, Store Attitude
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