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ABSTRAK

Perkembangan ritel di Indonesia semakin meningkat. Hal ini
mengakibatkan peningkatan intensitas persaingan pasar. Sebuah toko harus
terus berinovasi untuk dapat mengikuti tingginya arus persaingan dalam
perekonomian saat ini. Hal ini dapat diatasi dengan menciptakan private
label brand. Hal ini juga perlu didukung store image dan service quality
yang baik untuk dapat meningkatkan purchase intention terhadap suatu
produk private label brand. Sehingga toko tersebut dapat meningkatkan
daya saing dalam menghadapi persaingan pasar. Tujuan dari penelitian ini
adalah mengetahui apakah store image dan service quality berpengaruh
signifikan terhadap purchase intention pada private label brand milik
Carefour melalui private label brand image. Dalam penelitian ini digunakan
teknik Structural Equation Modeling dan beberapa variabel diantaranya
seperti store image, service quality, private label brand image, dan
purchase intention. Sedangkan untuk metode yang digunakan dalam
penelitian ini menggunakan metode kuantitif dengan melakukan sampel
berupa kuesioner terhadap 108 responden.

Kata kunci: Store image, Service quality, Private label brand image,

Purchase intention
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ABSTRACT

Retail development in Indonesia is increasing. This resulted in an
increase in the intensity of market competition. A store must continue to
innovate to be able to follow the high flows of competition in today's
economy. This can be overcome by creating a private label brand. It also
needs to be supported store image and service quality, which was good to
increase purchase intention to a private label brand products. So that the
store can improve competitiveness to face market competition. The purpose
of this study was to determine whether the store image and service quality
significantly influence purchase intention in the private label brand
belonging to Carrefour through a private label brand image. This study
used Structural Equation Modeling and some variables such as store image,
service quality, private label brand image and purchase intention. As for
the method used in this study using quantitative methods to conduct a
questionnaire to a sample of 108 respondents.

Keywords: Store image, Service quality, Private label brand image,
Purchase intention
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